A Century of Progress:

The 1933-'34 Chicago World'’s Fair

Chicago’s World’s Fair was as much about the American automobile inc
as it was about celebrating the Second City’s first 100 years

BY TERRY SHEA
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n the first three de

of the 20th centur

American automc
business had grown
colossus of industry ¢
the car itself became
ubiguitous throughot
land, transforming—t
transforming—the wc
lived. American auto
were defining what it
fo be "in business” in
20th century. And no
was that fact on disg
more fanfare, glory c

aggrandizement tho

1933-'34 Chicago W«

Fair, A Century of Prc

The “century” in that title refers to the 100 years between history. With 3,376,438 people counted on the 1930 o
Chicago’s incorporation as a city in 1833 and the fair itself. Chi- New York, London and Paris were larger.

cago’s growth, from a small outpost of some 4,000 souls on Lake Just as unprecedented as Chicago’s growth those f

Michigan (formerly known as Fort Dearborn) into the fourth largest  years remains the growth of the automobile industry, fr

city on the planet in just 100 years was unprecedented in world fancy in the 1890s to its place at the very top of the inc
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In addition to having

a showroom with the
latest from its many car
lines, GM built a working
assembly line inside that
snaked 400 feet in each
direction in a large hall
in its pavilion where two
and four-door Chevrolet
sedans went through final
assembly, as many as

30 per day. Up to 1,000
people could stand on the
balconies and watch as
production automobiles
were built right below
them. The exhibit proved
immensely popular and
also probably prompted
Ford to join the fair in
its second year. But GM
had exclusive rights to
any on-site assembly
line, and Ford, its

name synonymous with
bringing assembly lines
to the American people,
had to come up with
something else.
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The 1932 Cadillac
Aerodynamic Coupe
was one of GM's first
dedicated show cars
and the centerpiece of
its vehicles shown at A
Century of Progress.

Modern as the “Century of Progress”
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Oldsmobile advertising touted its connection to A

Not to be outdone by the automakers’ exhibits, Firestone had its own building Century of Progress with its new models displayed
and its own on-site production demonstration, manufacturing tires from raw in front of the fair's Hall of Science, the true

rubber at the World's Fair.

centerpiece of the exposition.

chain by the 1930s. The auto business had become an economic them. And what better way in the years before television to reach
powerhouse whose size few could have predicted in 1900, butby ~ more people than at a World's Fair?

the end of the 1920s, from Wall Street to Main Street, it defined The grand exhibition, held on 427 acres along Lake Michigan,
American business. And each company did its best to outshine the  ostensibly focused on science and industry. Hundreds of compa-
competition from the cars they made to the glamor associated with  nies participated, quite a few nations showed up with their own
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